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This report is submitted in 
fulfillment of AB 2766 and contract 
MS18004, Angels Express Service by 
OCTA under the sponsorship of the 
MSRC. The 2017 season operated 
from March 30 to September 29, 
and the 2018 season consisted of 
service to games from April 2 to 
September 28. 
 
The statement and conclusions in 
this report are those of the 
contractor and not necessarily those 

of the MSRC or the South Coast Air Quality Management District (SCAQMD). The mention of 
commercial products, their sources or their uses in connection with material reported is not to 
be construed as either an actual or implied endorsement of such products. 
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Project Description and Work Performed 

The Metrolink Angels Express is a convenient alternative transportation option, comprised of 
regular and special rail service, for fans traveling to and from Angels home baseball games at 
Angel Stadium. By removing cars from surrounding roads, the service helps reduce automobile 
vehicle miles traveled and emissions within the South Coast Air Basin. The two-year MSRC grant 
award was designed to support special Angels Express service to weeknight home games starting 
at 7:07pm during the 2017 and 2018 Angels baseball seasons. 
 

The 2017 service operated from March 30 to September 29, and included two pre-season games. 
A total of 53 games were served in 2017, including 15 Friday games. In 2018, 49 games were 
served, including 14 Friday games. On each day of service, Metrolink operated a special return 
trip from Anaheim to Los Angeles, via the Orange County (OC) Line. Additionally, for those Fridays 
served, Metrolink operated a special round trip between Perris Valley and Orange, with a transfer 
to Anaheim, via a train route combining the 91/Perris Valley (91/PV) and the Inland Empire-
Orange County (IEOC) lines. Regular service was available for passengers traveling from Los 
Angeles to Anaheim, and between Oceanside and Anaheim, via the OC Line. 
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Angels Express Service Routes and Stations 

The map below illustrates the 2017 and 2018 Angels Express service. 
 
 

 
 

On game nights, passengers accessed the Anaheim Station via the southbound train from LA 
Union Station, Norwalk/Santa Fe Springs, Buena Park, or Fullerton, or via the northbound train 
from Laguna Niguel/Mission Viejo, Irvine, Tustin, Santa Ana, or Orange. 
 
On Friday game nights, passengers had the option to take the train from Perris-South, Perris 
Downtown, Moreno Valley-March Field, Hunter Park-UCR, Riverside Downtown, Riverside-La 
Sierra, North Main Corona, West Corona, or Anaheim Canyon, and transfer at Orange to the 
Anaheim Station. 
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Return trains departed the Anaheim Station 30 minutes after the last inning, and could be held 
as late as 11:00 p.m., in the event that the game ran late. Return trips allowed passengers to 
disembark at any station along the departing route. The southbound OC Line train continued past 
Laguna Niguel/Mission Viejo, and made stops in San Juan Capistrano, San Clemente, and 
Oceanside. The table below lists the stations served by the 2017-2018 Angels Express. 
 

OC Line (Northbound to Anaheim) OC Line (Southbound to Anaheim) 
Combined 91/PV and IEOC Line 
(Westbound to Anaheim) 

• Oceanside1 • LA Union Station • Perris-South 

• San Clemente1 • Norwalk/Santa Fe Springs • Perris-Downtown 

• San Juan Capistrano1 • Buena Park • Moreno Valley-March Field 

• Laguna Niguel/Mission Viejo • Fullerton • Hunter Park-UCR 

• Irvine • Anaheim • Riverside/Downtown 

• Tustin  • Riverside/La Sierra 

• Santa Ana  • North Main Corona 

• Orange  • West Corona 

• Anaheim  • Anaheim Canyon 
 

 • Orange2 

  • Anaheim 

 
 

Service Performance 

The Angels Express service proved successful with 39,331 total boardings for 53 games (83 one-
way trips) served in 2017, and 37,546 total boardings for 49 games (77 one-way trips) served in 
2018. The charts below show total daily boardings on Angels Express trains for each game served 
during each season.  

 
  

1
 Station stop only on southbound trip 

2
 Transfer to OC Line 
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2017 Daily Boardings by Train 

 
 

2018 Daily Boardings by Train 

 
 
In 2017, ridership for the first 50 regular games (37,160 boardings) was 13.1 percent below 
ridership for the 50 games served in 2016 (42,738 boardings). Ridership for 49 games served 
during the 2018 season totaled 37,546 boardings, and compared to the first 49 regular games of 
the 2017 season (36,640 boardings), ridership in 2018 increased by 2.5 percent. 
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In 2017, 19,971 special round trip Metrolink Angels Express tickets were sold, just 0.2 percent 
less than those sold in 2016. In 2018, ticket sales topped 20,554 tickets, representing a 2.9 
percent increase from 2017. In 2017 and 2018, the top three origin stations, in descending order 
of tickets sold, were Laguna Niguel/Mission Viejo, LA Union Station, and Irvine stations. The 
Laguna Niguel/Mission Viejo Station was the origin point for 26 percent of tickets sold in 2017 
and 24 percent of tickets sold in 2018.  Compared to each prior year, total ticket revenue 
increased by 0.7 percent in 2017, and by 5.1 percent in 2018. 
 

 
 
The table below shows average daily Metrolink Angels Express boardings by train. 
 

 

 
 
 
 
 
 
 

2017 2018

643
Laguna Niguel/Mission Viejo to Anaheim

(includes 91/PV/IEOC transfers at Orange)
310 308

644X
Anaheim to Oceanside

(includes 91/PV/IEOC transfers at Orange)
255 258

741X Perris Valley to Orange 221 218

742X Orange to Perris Valley 216 212

611X Anaheim to LA Union Station 54 77

Route DescriptionTrain

Average Daily Boardings
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The following chart shows average daily boardings by weekday (Monday – Thursday) and Friday. 
 

Average Daily Boardings by Day (2011-2018) 
 

 
 
The Angels Express service experienced one service disruption in 2017 and two in 2018. In each 
case, the train returning to LA Union Station after the game was cancelled or replaced by a Tier 
2 locomotive. In all three occasions, alternative transportation was sought for passengers.  
Excluding the instances noted above, Angels Express trains were on time during both seasons, 
with all trains arriving at the stadium in time for games at 7:07 p.m.  As indicated in the service 
description, departure trains after the game were held in the instance of extra innings, and 
therefore were on time. 
 

Grant Award 

The MSRC awarded OCTA $503,272 to operate Metrolink Angels Express service for two years, 
2017 and 2018. As part of the grant program, an in-kind local match contribution of $503,272 is 
required, which OCTA provided in the form of staff time, marketing costs, fare and admission 
discounts, and fare revenues. 
 

Tier 2 and Tier 4 Locomotives 

The grant required use of either Tier 2 or Tier 4 locomotives during the 2017 season, and Tier 4 
locomotives during the 2018 season. The newest Tier 4 locomotives were unavailable for 2017 
service, though the 2017 Angels Express season remained in compliance using Tier 2 locomotives 
to operate 82 of 83 special trains that season.  In 2018, Metrolink used Tier 4 locomotives for 75 
of the 77 special trains in service. 
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Emissions Benefits 

<MSRC assistance is requested to calculate the air quality benefits of the service based on the 
service and ridership information provided> 

Outreach 

To maximize ridership, OCTA partnered with Metrolink, the Angels, LA Metro and RCTC to 
promote the service.  
 
Promotional efforts included a discounted $7.00 regular roundtrip fare, $6.00 for senior/disabled 
riders, and $4.00 for youth (ages 6 to 18), with children under 5 free.  The ‘Kids Ride Free’ 

promotion took place in July and August, 
allowing children up to age 18 free rides on 
Angels Express trains. In 2017, service to 18 
games qualified for the ‘Kids Ride Free’ 
promotion, and 15 games were served during 
the promotional period in 2018. 
 
As detailed in the list below, the Angels 
Express campaign included promotion via 
newspapers, radio, web, online media 

banners, a bus and train wrap, Metrolink stations, and Angel Stadium.  Special events, photo 
contests, and sweepstakes supported by OCTA, Metrolink and the Angels, kept participants 
engaged throughout both seasons.  
 

2017 Multimedia Efforts 
Outdoor 

• Angel Stadium - Big A LED sign 

• Bus interior cards (English and Spanish) 

• Bus exterior: one full bus wrap 

• Metrolink train wrap  

• Metrolink station banners 

• Metrolink station kiosk posters 

• Angel Stadium – concourse posters 

• Angel Stadium – concourse TV ads 

• In-game LED commercials 
 

Print 

• Angels Magazine/Program ad 

• Print-at-home Angel ticket ads 

• Angels envelope ads 
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Radio 

• Angels English radio – 15 seconds in-game 

• Angels Spanish radio – 15 seconds in-game 
 
Collateral 

• Promotional flyers distributed on Metrolink and OC Bus 

• Metrolink Matters article 
 
Online 

• Online ads: Facebook, Angels.com, Google, YouTube 

• OCTA web: feature page, banners 

• Metrolink and RCTC Web: banner ad 

• Email blast to OCTA databases 

• Email blast to Angels season seat holders 

• Promotional video 

• Facebook posts 

• Twitter posts 

• Facebook posts for MLB to post on behalf of Angels Express 

• OCTA Today blog article 
 
Partnership 

• Angels partnership: includes 5K & FanFest, micro website with 50% off game ticket offer 
 
Press Release 

• Press release announcements     
 
Grassroots Outreach 

• Flyers to cities, libraries, community centers, universities/colleges, employers, outreach, 
Angel Stadium, Little Leagues, etc. 

 

In 2017, OCTA’s Angels Express website had over 38,000 website sessions, and nearly 27,000 of 
those were new users. Approximately 16 percent of the 123,000 e-mails delivered to promote 
Angels Express were opened.  Facebook and Google displays generated about 2.2 million web 
impressions, and nearly 25,000 ad clicks. 
 

2018 Multimedia Efforts 
 Outdoor 

• Angel Stadium - Big A LED Sign 

• Bus interior cards (English and Spanish) 

• Bus exterior: two full bus wraps 

• Metrolink train wrap  

• Metrolink station banners 

• Metrolink station kiosk posters 
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• Angel Stadium – concourse posters 

• Angel Stadium – concourse TV ads 

• In-game LED commercials 
  

 Print 

• Angels Magazine/Program ad 

• Print-at-home Angel ticket ads 

• Angels envelope ads 
 
   Radio 

• Angels English radio – 15 seconds in-game 

• Angels Spanish radio – 15 seconds in-game 
 

   Collateral 

• Promotional flyers distributed on Metrolink and OC Bus 

• Metrolink Matters article 
 
   Online 

• Online ads: Facebook, Angels.com, Google, YouTube 

• OCTA web: feature page, banners 

• Metrolink and RCTC web: banner ad 

• Email blast to OCTA databases 

• Email blast to Angels season seat holders 

• Promotional video 

• Facebook posts 

• Twitter posts 

• Facebook posts for MLB to post on behalf of Angels Express 

• OCTA Today blog article 
 
   Partnership 

• Angels partnership: includes micro website with 50% off game ticket offer 
 
   Press Release 

• Press release announcements     
 
   Grassroots Outreach 

• Flyers to cities, libraries, community centers, universities/colleges, employers, outreach, 
Angel Stadium, Little Leagues, etc. 

 
In 2018 OCTA’s Angels Express website had more than 52,000 website sessions, and 37,000 of 
those were new users. Approximately 18 percent of the 147,000 e-mails delivered to promote 
Angels Express were opened. Facebook and Google displays generated 5.5 million web 
impressions, and over 33,000 ad clicks. 
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Examples of the marketing and outreach materials of the campaign are available in the 
attachments to this report. Higher resolution images can be made available upon request. 
 

Summary and Conclusions 

The partnership created by the MSRC, 
the Angels, Metrolink, LA Metro, RCTC 
and OCTA,  has led to the development 
of a successful event transit service. 
Thousands of Angels fans rode Metrolink 
Angels Express trains during the 2017 
and 2018 baseball seasons, which 
indicates that the service effectively 
furthers the goals of the MSRC Major 
Event Center Transportation Program. 

The service has proven successful in providing new and experienced riders with an efficient and 
affordable alternative to driving to Angels baseball games. As Metrolink Angels Express service 
awareness and participation continues to grow, communities will reap the benefits of reduced 
traffic congestion, which in turn yields air quality benefits by avoiding the harmful emissions 
associated with stop and go driving and queuing. 
 
Building on the success of the 2017 and 2018 baseball seasons, continuity of the program with a 
focus on operating Tier 4 locomotives will provide the greatest benefit to all participating parties. 
 

Attachments 

A. Sample Social Media Posts 
B. Sample E-mails 
C. Sample Web Page Content 
D. Sample Blog Posts 
E. Sample Magazine Clippings 
F. Sample Station Banners 
G. Sample Bus Wraps 
H. Sample Photos 
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Attachment A 

Sample Social Media Posts 
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Attachment B 

Sample E-mail 
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Attachment C 

Sample Web Page Content 
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Attachment D 

Sample Blog Posts 
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Attachment E 

Sample Magazine Clipping 
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Attachment F 

Sample Station Banners 
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Attachment G 

Sample Bus Wraps 
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Attachment H 

Sample Photos 

 
 

 
 

 


